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COMMUNICATIONS MANAGER 
Job description FY 2017 (FTE: 100%) 

SUMMARY OF POSITION 
The Communications Manager advances ICL’s mission by using all communications and marketing 
channels, tactics, and tools available. The Communications Manager works with the statewide ICL staff to 
develop and implement overall policy and marketing strategies and goals, as well as project-specific plans.  

The Communications Manager works with the ICL team to ensure that our communications and 
marketing activities are focused to create conservation wins, that our outreach to our members, the public 
and opinion leaders is consistent and effective, and that we expand the universe of audiences we reach and 
engage. The Communications Manager supervises the Editor/Designer and the Communications 
Associate. The Communications Manager reports to the Development Director. 

Position Responsibilities 

• Develop and execute an annual communications plan to advance ICL’s goals and grow ICL’s 
audiences. 

• Lead the development of communications strategies, message research and development, and 
campaign planning in close collaboration with statewide ICL staff. 

• Oversee development and distribution of communication and marketing tools and products, 
including image bank, editorial calendar, content inventory, website, blog, social media, print 
publications, videos, email alerts, solicitation and acknowledgment letters, and media (paid and 
earned). 

• Collaborate closely with ICL staff to ensure representation of statewide priorities, including both 
program and development. 

• Participate in coalition and collaborative meetings on behalf of ICL, as well as public meetings on 
various issues as needed. 

• Work closely with partners and coalitions to coordinate communications and strategy efforts as 
needed. 

• Assist ICL staff with media outreach, including handling breaking news and developing story 
concepts. 

• Initiate and maintain excellent working relationships with key members of the media, including 
travel in the region to develop those relationships as needed. 

• Develop ICL volunteers and allies to become effective messengers, through outreach and training, 
to deliver conservation messages from diverse voices. 

• Coordinate and track advertising and sponsorships. 
• Assist with internal ICL communications as needed. 
• Manage the Editor/Designer and Communications Associate positions and communications 

budget.   
• Participate in ICL meetings, retreats, and other activities; function as part of the ICL team; and 

complete all required paperwork (timesheets, work plans, and other forms). 	

Preferred Experience, Education and Skills 

Minimum 5 years of demonstrated experience doing communications or public relations in the context of 
advocacy, organizing or political campaigns.  
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Demonstrated expertise in working with both traditional and new media.  

Strong social media skills and a demonstrated desire to stay ahead of emerging online trends.  

Demonstrated ability to analyze online metrics and incorporate findings into strategy development and 
planning.  

Demonstrated experience leveraging public opinion research to inform strategy development and 
planning.  

Experience managing staff. 

Excellent interpersonal, written and oral communications.   

Familiarity with conservation and/or public lands issues. 

Application Process 

Applicants must submit a resume, three writing samples and three references to Aimee Moran at 
amoran@idahoconservation.org no later than August 31, 2016. Additional information about Idaho 
Conservation League can be found on our website, www.idahoconservation.org. 

 


